
SUSTAINABIL ITY  AT 
THE  ARP-HANSEN

 HOTEL  GROUP



We at the Arp-Hansen Hotel Group are convinced that our success is based, 
more than anything, on our values. At their core, they are about something as 
simple as behaving properly. 

Everyone should be treated right. It is as simple as that. This applies to both 
guests and cooperation partners as well as employees. 

At a slightly more general level, we also have a responsibility for the planet we 
all live on. We should also naturally treat our Earth right.

This is not a novel concept for us. This is the reason why we were the first 
major hotel chain to join Green Key (the international eco-label of the tourist 
industry) more than 10 years ago and have similarly used a number of other 
eco-labels and certifications as a benchmark for a number of years.

What is new is that we are currently pooling together our ideas and efforts 
into a more focused strategy for work with sustainability at the Arp-Hansen 
Hotel Group. 

Long story short, we want to be even more aspiring in both our own actions 
and in choosing cooperation partners. As when you have a business and a size 
like ours, you have the opportunity to really make a difference that counts. 
This is a responsibility that binds. 

We know the direction. We have also launched a number of very specific initi-
atives. You can read more about them on the following pages. 
However, we do not think that we have all the answers. In other words, good 
ideas and input are more than welcome. 

I am looking forward to taking the next important step together with you.

Dorte Krak
CEO



Sustainability strategy
We at the Arp-Hansen Hotel Group are working to promote and 
develop sustainable tourism. We are doing this by integrating 
responsible consumption and production into our business. 
This applies to our choice of suppliers and cooperation partners 
and, in particular, to our own actions. 

We use the UN’s Global Sustainability Goals as our guiding princi-
ple, with a particular emphasis on goals 6, 8 and 12. 
Goal no. 6 concerns clean water and sanitation, which are a key 
area for any hotel. At the same time, they are an area with a big 
potential for making a noticeable difference. 

Goal no. 8 deals with decent work and economic growth. 
Treating our employees right and always striving for development 
is quite simply part of our DNA. 

Goal no. 12 is about responsible consumption and production. 
This is the essence of sustainability as well as an area where we 
can affect positively all stages of the value chain, from production, 
through transport and warehousing and all the way to packaging 
and waste disposal. 

As a more specific complement to the global goals, we work with 
a number of environmental labels and certifications. They bind 
us very specifically to actions that can be measured and make a 
difference. They are described elsewhere. 

About the UN’s Global Goals

The UN’s Global Sustainability Goals consist of 17 specific goals 
and 169 targets. The goals oblige all of the UN’s 193 member 
states to completely eliminate poverty and hunger in the world, 
reduce inequalities, ensure good education and health for every-
one, decent jobs as well as a more sustainable economic growth. 

The idea, among other things, is that companies and organisations 
can select the goals that make most sense in their specific work 
and then use the goals as guidelines that can leverage their efforts. 

As described above, we at the Arp-Hansen Hotel Group have opt-
ed to focus on goals no. 6 (Clean Water and Sanitation), 8 (Decent 
Work and Economic Growth) and 12 (Responsible Consumption 
and Production). It is here that we feel that we can make the big-
gest and most noticeable difference in relation to our work.

 As we amass experience and are inspired by the use of the goals 
by others, we can perhaps add additional goals.



ECO-LABELS  AND 
CERT IF ICAT IONS

OEKO-TEX® STANDARD 100
The world’s leading label for textiles and textile products. It ensures that all com-
ponents in a labelled product have been tested for harmful substances. It is based 
on a standard that is far more far-reaching than the legislation in Denmark and the 
EU and therefore keeps finely with the level of our ambitions. All bed linen, towels, 
bath mats, etc. at the Arp-Hansen Hotel Group are OEKO-TEX®-certified.

Rainforest Alliance
The Rainforest Alliance is an international non-profit organization working at the 
intersection of business, agriculture, and forests to create a world where people and 
nature thrive together. We are building an alliance to protect forests and biodiver-
sity, take action on climate and promote the rights and improve the livelihoods 
of rural people. At Arp-Hansen Hotel Group, 100% of our coffee is organic and 
Rainforest Alliance certified. 

The Organic Cuisine Label
The Organic Cuisine Label is a complement to the Ø-Label. It indicates how much 
of the restaurant’s food and beverages are organic. The label is available in three 
versions: Gold, Silver and Bronze. It is our ambition to move most of our hotels 
one category up.



Green Key
Green Key is the most common eco-label awarded in international tourism. To be 
able to use the label, you have to meet a number of strict environmental require-
ments across 13 areas such as, e.g. energy and water consumption. In Denmark, we 
have opted to apply the strictest criteria among all Green Key countries. The Arp-
Hansen Hotel Group was the first major hotel chain to join the scheme. 
This happened in 2009.

FSC (Forest Stewardship Council®) 
The FSC is an international non-profit label scheme for wood and paper. The label 
ensures that no more trees are felled than the forest can manage to reproduce. At 
the same time, the FSC is a guarantee that animal and plant life are protected and 
that forest workers are trained and get proper safety equipment and pay. We at the 
Arp-Hansen Hotel Group use the label for paper, napkins and paper towels.

Ø-Label
The Ø-Label is a Danish organic label. The label uses the text “State-certified organ-
ic” to certify that the companies to most recently process or package the product 
are being supervised by the Danish state authorities. We at the Arp-Hansen Hotel 
Group use the label for food products, including dairy. Just under 5% of all of our 
dairy products are currently non-organic. Our coffee and tea are 100% organic. 

REFOOD
The REFOOD label is a scheme for companies and organisations in the food 
and service industry. The brand focuses on reducing food waste and promoting 
recycling. We at the Arp-Hansen Hotel Group use the label as both a goal and 
inspiration for specific initiatives that can reduce food waste and increase the level 
of recycling. Our ambition is to reduce waste by 30% in the coming years and com-
plement this with increased recycling, among other things, by cooperating with 
charitable institutions. 

 

   



Strategic initiatives
To begin with, we have opted to focus our efforts 
on five strategic initiatives. As we gather expe-
rience and data, we plan to further develop the 
initiatives. We can perhaps add more of them at a 
later time. Some of them can perhaps fail to pro-
duce their desired effect, which is why we will do 
something else. Only time will tell. The only thing 
that we know for sure is that we will continue to 
work with sustainability.

Waste sorting
By increasing the focus on waste sorting into 
three main groups, we save hundreds of lorry 
trips every year, for the benefit of both climate 
and local environment in the very heart of 
Copenhagen. Moreover, this will make it possible 
for us to send many tonnes of waste to recycling. 
We already sort waste as part of our operations, 
but we will intensify the focus on our efforts in 
this area. We also aspire to make our guests sort 
waste in their rooms, as this will help increase 
the cumulative effect quite noticeably.

From spring to tap water
Here in Denmark, we have probably the best tap 
water in the world. Switching from spring water 
in plastic bottles to tap water in cardboard boxes 
can help us reduce our environmental impact. 
Moreover, we have opted for an agreement, where 
our purchases are linked to planting of trees. 
This means that we contribute with 3,000 new-
ly planted trees every year in cooperation with 
©Postevand. 

From small plastic containers to larger containers
We offer soap, shampoo, lotion, etc. in all hotel 
rooms. Until now, these products have been 
packaged in small plastic bottles designed to cover 
a single stay. By switching to larger containers, 
we expect to be able to reduce our consumption 
of plastic by more than 8 tonnes a year, which is 
equal to more than 1,350,000 million containers. 
This has a beneficial effect on climate and the en-
vironment in all stages, from production, through 
transportation and warehousing to waste disposal. 



Increased focus on the Organic Cuisine Label
Our ambition is to move all hotels one category up in their Organic Cuisine Label 
certification. This initiative contributes, among other things, to a reduction in the 
use of chemicals in agricultural production.

Further reduction in food waste
We are joining the REFOOD label, which means that we have to implement a 
number of additional initiatives for reducing food waste. There can be “nudging”, 
where we use friendly signs to help guests avoid leaving full and half-filled plates. 
There can be a switch from buffets to individual portions. We can start to give away 
surplus food to charitable institutions. All in all, we expect to be able to reduce food 
waste significant, which will have a beneficial effect to all stages of the value chain, 
from production to waste disposal. 

Good ideas are always welcome
We feel that we are on the right track with our sustainability strategy and specific 
initiatives. But this is not equal to knowing everything.

We have more than one million guests per year as well as a number of competent 
suppliers and cooperation partners. It is our hope that you will share your input 
with us, whether as a guest or as a supplier. Perhaps you have seen a smart solu-
tion at another hotel that you think can be a good match for us. Or perhaps your 
company has thought of something new and smart that, in your opinion, can be to 
our advantage. Keep in mind that the old proverb “Many a mickle makes a muckle” 
applies to the work with sustainability. In other words, there is nothing that is too 
small to come into consideration. 

We promise that we will carefully evaluate all proposals, but we cannot guarantee 
that they will be realised. Working with sustainability is a complex puzzle, where 
many different pieces have to fit together. 

If you have a good idea, you can write to sustainable@arp-hansen.dk

We are looking forward to hearing from you.

The Arp-Hansen Hotel Group 
consists of privately-owned and 

centrally-located hotels, including: 
Phoenix Copenhagen, 71 Nyhavn 

Hotel, Imperial Hotel, The Square, 
Tivoli Hotel & Congress Center, 

Copenhagen Island, Copenhagen 
Strand, Gentofte Hotel and Wakeup 

Copenhagen Hotels, as well as 
our luxury hostel, Steel House 

Copenhagen.


